
Handbook of 
Qualitative Research 
Methods for 
International Business 

Edited by 

Rebecca Marschan-Piekkari 
Helsinki School of Economics, Finland 

Catherine Welch 
Universig of New South Wales, Australia 

Edward Elgar 
Cheltenham, UK Northampton, MA, USA 



Contents 

List of Figures 
List of Tables 
Contributors 
A ckn owledgem en ts 
Vignette: Observations from a Lifetime of Interviewing 
Jean J. Boddewyn 
Foreword Peter J. Buckley 
Vignette: Interviews: A Key Data Source in International Business 
Research 
Awind Purkhe 

PART I: TRENDS AND PROSPECTS IN INTERNATIONAL 
BUSINESS RESEARCH 

Vignette: Theory is not Reality 
Jun Johunson 
Qualitative Research Methods in International Business: The 
State of the Art 
Rebecca Marschun-Piekkari und Cutherine Welch 
Empirical Research in International Management: A Critique and 
Future Agenda 
Richurd B. Peterson 
Towards a Postcolonial Research Paradigm in International 
Business and Comparative Management 
Robert Westwood 
Hermeneutic Methodology and International Business Research 
Niels G. Noorderhuven 

PART 11: CASE STUDY RESEARCH 

Vignette: The Many Skills of the Case Researcher 
Robert W. Scupens 
Designing and Conducting Case Studies in International Business 
Research 
Pervez Ghauri 

5 

ix 

xi 
xiv 
xvi 

xvii 

xviii 

X 

3 

5 

25 

56 

84 

107 

109 

V 



vi Contents 

6 The Architecture of Multiple Case Study Research in 
International Business 
Pieter Puuwels und P u d  Mutthyssens 
The Role of Negative Personal Experiences in Cross-cultural 
Case Study Research: Failure or Opportunity? 
Kuren Grisur-Kusse 
First the Sugar, Then the Eggs . . . Or the Other Way Round? 
Mixing Methods in International Business Research 
Leih Hurmerintu-Peltomäki und Niinu Nummelu 

7 

8 

PART 111: INTERVIEWING IN INTERNATIONAL BUSINESS 
RESEARCH 

9 

10 

11 

12 

13 

Vignette: Getting the Ear of the Minister 
Henry Wui-chung Yeung 
Interview Studies in International Business Research 
John D. Duniels und Mark V. Cunnice 
Improvisation and Adaptation in International Business Research 
Interviews 
Iun Wilkinson und Louise Young 
Language and Languages in Cross-cultural Interviewing 
Rebeccu Murschun-Piekkuri and Cristinu Reis 
Interviewing in the Multinational Corporation: Challenges of the 
Organisational Context 
Rebeccu Murschun-Piekkuri, Cutherine Welch, Heli Penttinen 
und Murju Tuhvunuinen 
The Interview in International Business Research: Problems We 
Would Rather Not Talk About 
Stuurt Mucdonuld und Bo Hellgren 

PART IV: ALTERNATIVE METHODS AND METHODOLOGIES 

Vignette: Seeing and Experiencing Culture 
Mury Yoko Brunnen 
The Ethnographic International Business Researcher: Misfit or 
Trailblazer? 
Malcolm Chupmun, Hannu Gujewsku-De Mutlos und Christos 
Antoniou 
The Relevance of Ethnography to International Business 
Research 
Diuna Rosemury Sharpe 
Interpreting the International Firm: Going Beyond Interviews 
Hans De Geer, Tommy Borglund und Mugnus Frostenson 

14 

15 

16 

125 

144 

162 

183 

185 

207 

224 

244 

264 

285 

287 

306 

324 



Contents 

17 Critical Discourse Analysis as a Methodology for International 
Business Studies 
Eero Vaura nnd Junne Tiennri 

PART V: RESEARCHING OUTSIDE THE TRIAD 

18 

19 

20 

21 

22 

Vignette: Eating Alone and Other Experiences 
Russe11 BeIk 
Contextualising Fieldwork: Reflections on Conducting Research 
in Eastern Europe 
Snejina Michailova 
Conducting Qualitative Research in Vietnam: Ethnography, 
Grounded Theory and Case Study Research 
Nancy K. Napier, Suzanne Hosley und Thang Van Nguyen 
The Role of Culture in Conducting Trustworthy and Credible 
Qualitative Business Research in China 
Giana M. Eckhardt 
An Outsider in India 
Elisabeth M. Wilson 
The Rhythms of Latin America: A Context and Guide for 
Qualitative Research 
Victoria Jones 

PART VI: FROM ANALYSIS TO PUBLICATION 

23 

24 

25 

26 

27 

28 

Vignette: Against Today’s Fashion: Experiences from the 
‘Review Front’ 
Dirk Matten 
Ensuring Validity in Qualitative International Business Research 
Poul Houman Andersen und Muria Anne Skaates 
Computer-assisted Qualitative Data Analysis: Application in an 
Export Study 
Valerie J. Lindsay 
Writing About Methods in Qualitative Research: Towards a More 
Transparent Approach 
Tatiana Zahn  und Geofrey Lewis 
‘Writing It Up’: The Challenges of Representation in Qualitative 
Research 
Sara L. McGaughey 
Getting Published: The Last Great Hurdle? 
Denice E. Welch and Lawrence S. Welch 
Publishing Qualitative Research in International Business 
Julian Birkinshaw 

vii 

342 

363 

365 

384 

402 

42 1 

439 

46 1 

464 

486 

507 

529 

55 1 

570 



... 
Vll l  Contents 

Vignette: Case Studies in Construction: Recollections of an 
Accidental Researcher 
Stewart R. Clegg 

Index 

585 

589 


