Research Methods
for Business

Students
Fifth edition

Mark Saunders
Philip Lewis
Adrian Thornhill

England « London » New York « Boston » San Francisco  Tor
Seoul « Taipei « New Delhi « Cape Town » Madrid « Mexico Ci




R AT

How to use this book

Guided tour

Preface

Contributors

Publisher’s acknowledgements

1 The nature of business and management research
and structure of this book

2 Formulating and clarifying the research topic

3 Critically reviewing the literature

4 Understanding research philosophies and approaches

5 Formulating the research design

6 Negotiating access and research ethics

F | Selecting samples

8 Using secondary data

9 Collecting primary data through observation

10 Collecting primary data using semi-structured, in-depth
and group interviews

11 Collecting primary data using questionnaires

12  Analysing quantitative data

13  Analysing qualitative data

14  Writing and presenting your project report

Bibliography

Appendices

Glossary

Index

XVii

XXvii
XXiX

20

58
106
136
168
210
256
288

318
360
414
480
526

561
573
587
604



How to use this book

Guided tour

Preface

Contributors

Publisher’s acknowledgements

1

1.1
1.2
153
1.4
1.5
1.6

2.1
4.2
2.3
2.4

The nature of business and management
research and structure of this book

Mark Saunders, Philip Lewis and Adrian Thornhill
Learning outcomes

Introduction

The nature of research

The nature of business and management research
The research process

The purpose and structure of this book

Summary

Self-check questions

Review and discussion questions

References

Further reading

Case 1: Isabelle’s research dilemma

Michael Savvas

Self-check answers

Formulating and clarifying

the research topic

Mark Saunders, Philip Lewis and Adrian Thornhill
Learning outcomes

Introduction

Attributes of a good research topic

Generating and refining research ideas

Turning research ideas into research projects

Xvii
XXii

XXVii
XXiX

20

20
20
22
24
32

{ vii )



2.5
2.6

3.1
3.2
3.3
34
3.5
3.6
37
3.8
3.9

4.1

Writing your research proposal
Summary

Self-check questions

Review and discussion questions

Progressing your research project: from research ideas
to a research proposal

References
Further reading

Case 2: Media climate change reporting and environmental
disclosure patterns in the low-cost airline industry

in the twenty-first century

Richard Slack

Self-check answers

Critically reviewing the literature
Mark Saunders, Philip Lewis and Adrian Thornhill
Learning outcomes

Introduction

The critical review

Literature sources available

Planning your literature search strategy
Conducting your literature search

Obtaining and evaluating the literature
Recording the literature

Plagiarism

Summary

Self-check questions

Review and discussion questions

Progressing your research project: critically reviewing
the literature

References
Further reading

Case 3: Complexity theory and emergent change
Mike Wallace and Alison Wray

Self-check answers

Understanding research philosophies
and approaches

Mark Saunders, Philip Lewis and Adrian Thornhill
Learning outcomes
Introduction

41
48
49
49

50
50
51

52

55

58

58
58
61
68
5
80
92
94
97
98
929
100

100
100
102
102

104

106

106
106



4.2

4.3
4.4

541

Dl
o
5.4

%
5.6
5.7
5.8

6.1
6.2

Understanding your research philosophy: why research
philosophy is important

Research approaches

Summary

Self-check questions

Review and discussion questions

Progressing your research project: diagnosing your
research philosophy

References
Further reading

Case 4: Consultancy research for a not-for-profit organisation
Karen Handley

Self-check answers

Formulating the research design
Mark Saunders, Philip Lewis and Adrian Thornhill
Learning outcomes

introduction

The purpose of your research

The need for a clear research strategy

Multiple methods choices — combining data collection
techniques and analysis procedures

Time horizons

The credibility of research findings
The ethics of research design
Summary

Self-check questions

Review and discussion questions

Progressing your research project: deciding on your
research design

References
Further reading

Case 5: Managing the acquisition from the middle
David Coghlan

Self-check answers

Negotiating access and research ethics
Mark Saunders, Philip Lewis and Adrian Thornhill
Learning outcomes

Introduction

Issues associated with gaining access

107
124
128
129
129

130
131
131
132

134

136

136
136
138
141

151
155
156
160
160
161
161

162
162
164
164

166

168

168
168
169

(ix )






